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"Being a master of multiple disciplines will
make you more valuable to agencies and their
brands. Thus, learn to be a go-getter with
flexibility in your role and how your
knowledge can best serve your potential job."Professional Photographer,

Helen & Gertrude

AMY MOORE

"Gain as much hands on experience as you
can. While formal internships can be great,
freelance and volunteer work can provide
just as much value."

Paid Social Supervisor
Butler/Till

COLLEEN KEHOE

ADVICE FROM EXPERTS

Reporter, Columnist
Democrat & Chronicle

 

WILL CLEVELAND

"Read as much as you can. You learn so
much by reading the work of others. Also,
introduce yourself to as many people as
possible. Networking is so important."

"Find out what makes people tick in your
community and promote the heck out of that.
Be the biggest supporter of your community
as you can."

Social Media, 
The Rochester Red Wings

 

TIM DOOHAN

Social Media,
Professor; Self Employed

LEAH STACEY

"Spend time strengthening photography and
writing skills, along with spending time
watching what others do on social media."



ADVICE FROM A DIGITAL MEDIA
EXPERT

What is one piece of advice you would give to a
student hoping to get into the social media field?

"USE IT. The biggest concern I’ve heard from students is
that they don’t understand certain platforms because they
don't enjoy using it. However, working in social media is
not about your personal use of the platform, but rather
your understanding of how others consume content, best
practices for running ads on all platforms and paying
attention to where social media is heading."

"I have a unique job in that I am a full time photographer VS a freelance
photographer. Most agencies work with freelancers from job to job, but due to
how quickly the social media realm moves, it is far more productive to have an in-
house studio team. I am heavily involved in the art direction and strategy where a
freelancer would be completely removed from that process. Helping build a
brand’s visual style with a strategic understanding of their objectives is the
greatest joy I get from my job."

What is your favorite part of your job?

"Those targeted ads you get on Instagram that you hate? Yeah. I make those. The
feed of your favorite brands that you love? I make that too."

Describe your job in social media in a few sentences

Professional Photographer,
Helen & Gertrude

AMY MOORE

"First and foremost, the most important fact to understand is that social media
itself is not a specialty. There are SO many paths that you can go down. However,
being a master of multiple disciplines will make you more valuable to agencies and
their brands. Thus, learn to be a go-getter with flexibility in your role and how
your knowledge can best serve your potential job."

What is one tool or skill you would recommend to
someone hoping to get into your field?

"Use social media to your advantage when job hunting. Social media
(especially LinkedIn!) is extremely helpful in making sure someone
remembers you after a face-to-face meeting, showing off your
accomplishments, and keeping a conversation going. For people you
haven't met yet? Follow them and start a conversation that isn't self
serving - show GENUINE interest! On that note, go find me! (Amy
Moore, @amymoorephoto)"



ADVICE FROM A SOCIAL MEDIA
EXPERT

What is one piece of advice you would give to a
student hoping to get into the social media field?

"As social media is constantly evolving, it’s very important
for anyone interested in the field to stay up to date on
current events when it comes to new trends, platforms, and
technology. Some publications I recommend checking out
are Advertising Age, Tech Crunch, and The Verge.
 
Just like in any other field, connections are also very
important. My advice is to start by asking someone in your
network if they  would be ope  to  having  coffee   or a  quick

Paid Social Supervisor
Butler/Till

COLLEEN KEHOE

phone call. Ask them what they love about their job, what their day-to-day is like,
and what their greatest challenges are. Ask if they would be open to connecting
you with 1 or 2 more people so you can continue networking and learning from
others.
 
Gain as much hands on experience as you can. While formal internships can be
great, freelance and volunteer work can provide just as much value."

"Although the work I do revolves around the internet, my favorite part of my job is
getting to collaborate with my teammates. I love that I get to work with so many
bright people and that everyone elevates one another. Butler/Till, like many media
services companies, has switched to a virtual work environment at this time. It has
been incredible to see everyone continue this collaborative spirit from their
homes, staying connected through video conferencing and IM wherever possible.
In my opinion, people are what makes a job great, no matter what your title is."

What is your favorite part of your job?

"I specialize in paid social media, which is part in parcel to social media
advertising. This involves working with partners like Facebook, Twitter, and
Snapchat, to develop target audience strategies and budget recommendations for
our clients’ social media campaigns. Once plans are approved, I work with a team
of colleagues to buy and optimize social media ads. We develop ongoing insights
to continuously improve performance over time."

Describe your job in social media in a few sentences



ADVICE FROM A SOCIAL MEDIA
EXPERT

What is one piece of advice you would give to a
student hoping to get into the social media field?

I think a lot of people are drawn to this field because they
imagine it is just fun and easy, but it's actually very
challenging and exhausting (definitely fun at times as well).
You need to be comfortable with change and fast pace as
well as good at scheduling and planning. Depending on your
industry, you may need to be ready to make game time
decisions or create content live. Most importantly, you
need to have a grip on your mental health, because this can
be a very isolating, demanding and draining job.

I really enjoy telling stories about a field I have previously worked in (hospitality)
and also being self-employed, because it allows for a lot of variety in my day/week.
I wasn't built for a 9-5 cubicle!

What is your favorite part of your job?

Changes every day. Like working in the Wild West. Exhausting but rewarding.

Describe your job in social media in a few sentences

Build a thick skin! You will see a side of people you didn't know existed and you
can't take it personally.  Spend time strengthening photography and writing skills,
along with spending time watching what others do on social media. Telling a story
is SO important. And have a basic understanding of marketing principles.

Describe your job in social media in a few sentences

Social Media,
Professor; Self Employed

LEAH STACEY



ADVICE FROM A JOURNALIST

What is one piece of advice you would give to a
student hoping to get into the journalism field?

"My one piece of advice would be for students to do as
many internships as they can. I interned at a radio station,
multiple TV stations and for a sports team. I think it's
important to find out what type of media outlet you prefer
working with and an internship is a great way to get a feel
of what day to day life would be like.

"I think journalism on social media is quite different than on TV. Generally
speaking it's a different audience and it's also harder to get people's attention. If
there's a sound byte I really like and think will do well, I'll generally transcribe a
piece of it to get people interested in the tweet. I think you can also be a lot more
creative on social media with using different topical popular culture references
and things of that nature."

"I know this sounds incredibly simple, but I think it's important for a journalist to
really enjoy meeting new people and have an actual interest in their beat. As a
sports reporter, even before my professional job, sports were a beloved part of my
everyday. I've also always loved hearing people's stories and how that makes them
unique. You work becomes your life and by being in love with the fundamentals of
your career I think it helps offset some of the negatives of the job (low pay, long
hours, working holidays, etc.)"

What is one skill or tool you would recommend to
someone hoping to have a career in your field?

"Whenever I tweet something as a journalist, I try to think about the tone of what
I'm saying. With the way social media is now, there are plenty of people who have
gained a voice by being a 'personality'. I don't want to be that, I want to be viewed
as a journalist and come from a non biased  point of view. In sports that can be
hard because covering the Bills for four seasons I've genuinely enjoyed watching
the team become more successful, but it's important to stay measured. That does't
always  mean short term 'likes' and attention, but I think of it as a way to show
people I'm not just a proverbial 'fanboy'."

What is an important rule of thumb to remember
when tweeting as a journalist?

Sports Reporter,
13WHAM

JENNA COTTRELL

How does journalism differ on social
media than print or TV?



ADVICE FROM A JOURNALIST

What is one piece of advice you would give to a
student hoping to get into the journalism field?

"Two things: 1. Read as much as you can. You learn so much
by reading the work of others. 2. Introduce yourself to as
many people as possible. Networking is so important."

"I think they are the same. It’s about getting info to your audience in a timely and
factual manner. That doesn’t change. Regardless of how you reach your audience,
you need to be quick and accurate. Your integrity cannot be repaired. It’s the one
you have as a journalist. So you need to make sure you’re transparent, honest, and
accurate."

"You have to be able to write well."

What is one skill or tool you would recommend to
someone hoping to have a career in your field?

"I ask myself, ‘Would my mom find this offensive?’ If so, then I don’t do it. I often
ask my wife, too. She can tell me if I should refrain. I trust my wife, especially. I try
to limit my social posts to work, cats, and beer. I’ll offer random observations, too.
But refrain from things like politics and religion, especially since I need to remain
unbiased and I don’t cover either of those areas. I also keep profanity off my social
media feeds. You never know when a future employer might be watching."

What is an important rule of thumb to remember
when tweeting as a journalist?

How does journalism differ on social
media than print or TV?

Reporter, Columnist
Democrat & Chronicle

 

WILL CLEVELAND



ADVICE FROM A SPORTS SOCIAL 
MEDIA SPECIALIST

What is one piece of advice you would give to a
student hoping to get into the social media field?

"I think Sports social media, more specifically Minor League Baseball social, allows
you to be WAY more creative than if you’re doing social for say a bank or
government or something like that. We have so much to promote on our social
(promotions, tickets, food, merch, Players, etc…) which is challenging but also
makes the possibilities endless for content."

"My favorite part of my job is that doing social media allows me to be creative in
coming up with fun content strategies. Social Media also allows me to interact
with our fan base and develop virtual relationships with some of your followers
who are always engaging with the Wings on social. I’m a bog baseball fan, so the
fact that I can call the ballpark my office is pretty cool and ending your day by
watching/working a baseball game 70 nights a year is pretty cool too."

What is your favorite part of your job?

That’s impossible. Each day is different and unique but some main themes are: Be
consistent (don’t go too long between posts, and never waver from your
personality/message), Be a champion for your city/community, respond to as many
fans as you can (people appreciate the connection), Be creative!, Always try new
things and see what works for your followers and see what doesn’t, lastly, HAVE
FUN. If you’re having fun with it, it will come across in your interaction with your
followers/fans.

Describe your job in a few sentances.

How does sports social media differ from other
social media fields?

Social Media, 
The Rochester Red Wings

 

TIM DOOHAN

"One of the biggest things I would advise students who are
looking to run the account of a professional sports team is
to make your social have a personality and never waver
from that personality. Also a personal pet peeve that I see
often is Minor League team accounts using “I” or “Me”. I
believe you should always write “we” or “us”. So, you
shouldn’t tweet: “ I can’t wait to see you at the ballpark
tonight” it should be “We can’t wait to see you at the
ballpark tonight”. It’s something small and may seem
insignificant, but I believe its important for the brand.

Also, and it’s something I take pride in with the Red Wings, each team should be
the BIGGEST fan of whatever city they're in. Find out what makes people tick in
your community and promote the heck out of that. Be the biggest supporter of
your community as you can. City pride is also very important for Redwinds social."




